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TAKE THE STRESS OUT OF SUMMER VACATION PLANNING WITH TRAVELOCITY TRAVEL 
WEB SITE 



FORT WORTH, TX Do you like the idea of taking a summer vacation, but dread making the 
arrangements With Travelocity, The SABRE Groups (NYSE: TSG) travel Web site 
(http://www.travelocity.com), a fun-filled vacation is only a few mouse clicks away. Travelocity provides 
information on domestic and international destinations, along with the ability to book air, car and hotel 
reservations online. The site also offers a number of features for uncovering the best deals on air 
fares. 



Travelocity is designed so computer novices, or experts, can log on and make travel arrangements in 
a matter of minutes, said Terry Jones, chief information officer of The SABRE Group. Even a first-time 
user can uncover great air fare bargains. Tools for finding the best air fares: 

Todays Lowest Fares View a directory displaying the lowest fares for the 14 most popular destinations 
among Travelocity customers. 

FareWatcher Email Monitor up to five different flights and be alerted by email if a flight increases or 
decreases by $25 or more. 

Three Best Itineraries/Low Fare Directory Use The SABRE Groups exclusive feature that 
automatically searches for the three lowest priced itinerary options based on your criteria. 
Consolidator Fares Access the largest online directory of available consolidator fares. Pre-purchased 
in bulk by agencies, these fares are offered to you at discounted rates. 

When searching for the lowest fares, look at 14- and 21 -day advance tickets and plan for a Saturday 
night stay-over, said Jones. Other cost-cutting tips include staying with one airline, traveling to larger 
cities with airline hubs and remaining flexible with travel dates and times. Once an itinerary has been 
selected on Travelocity, travel can be purchased online using a credit card. Airline tickets can be 
delivered, free of charge, via Federal Express or picked up at a local travel agency. 

With Travelocity, you can do even more than purchase travel you can dream of the perfect vacation 
and research destination options 24-hours a day, said Jones. To help travelers plan their summer 
vacation, the Destination Guide has been updated to give them all the information they need to select 
the perfect getaway. 

From details about the Chinese New Year to weather conditions in Miami, the guide allows customers 
to search through information on culture and attractions in 237 destinations worldwide more than any 
other travel site. New destination content from Lonely Planet, one of the most popular travel book 
publishers, gives Travelocity customers a greater wealth of information to help them plan their next 
trip. 

Customer feedback has shown us that in addition to quality of information, ease of use is a top priority 
when it comes to online travel sites, said Jones. Therefore, air, car and hotel reservations now can be 
made directly from the Destination Guide, so travelers spend less time booking a trip. Lonely Planet 
provides reliable, down-to-earth advice on when to go, how to get there and what to expect upon 
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arrival. Travelers also can review up-to-date travel, climate and social advice for more than 220 
countries worldwide from Columbus Groups World Travel Guide. Additional content found in the 
Destination Guide includes directions, addresses and maps provided by MapQuest. Travel essentials 
can now be purchased through Travelocitys Gear & Gifts section, and in the coming months, look for 
Travelocity to add restaurant and hotel reviews to further round out the sites destination section. 

Travelocity, owned and operated by The SABRE Group, provides reservation capabilities for more 
travel providers than any other Internet site with more than 420 airlines, more than 39,000 hotels and 
more than 50 car rental companies. This reservations capability in Travelocity is paired with access to 
a vast database of destination and interest information. Since its launch in March 1996, Travelocity 
has registered more than 2.5 million members and logs more than 40 million page views per month. 
The SABRE Group is a world leader in the electronic distribution of travel and travel-related services 
around the globe, and is a leading provider of information technology solutions for the travel and 
transportation industry, including customized software development and software product sales, 
transaction processing, consulting and total information technology outsourcing. 




Travelocity® and Travelocity.com are trademarks ofTravetocity.com LP and Sabre® is a trademark of an affiliate of Sabre 
Inc. © 2000 Travelocity.com LP. All rights reserved. 
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Why We're Different from Other r 
Internet Sites 

Our own site contains three major bodies of 
information, none of which appear in competing 
services: 

Arthur Frornmers.com Daily Newsletter, published seven days a week, 
on matters that affect your own next vacation trip-and nothing else. We 
don't care about personnel changes in the travel industry, or mergers of 
airlines, or the profit figures of Carnival Cruises. We do care about 
late-breaking news that has a direct impact on you. Our search is for 
novel travel programs, recent announcements and timely tips that can 
pave the way to a life-enhancing, reasonably priced, holiday or vacation. 

A continually updated Web site, by which we mean a totally 
comprehensive treatment of several thousands of pages on every major 
topic, problem and opportunity in travel. And it's outspoken Web site, 
full of opinion, including: 

• Forthright views on travel issues 

• Candid advice about alternative travel, non-standard vacations, 
and off-beat trips 

• New travel approaches for thoughtful vacationers, and 

• "Hot spots" and "best buys" among destinations. 

But equally important, our Web site devotes many hundreds of pages to: 

• Discounted air fares 

• Reduced-price cruises 

• Bargain auto rentals, and 

• Hotels at half off! 

While other Internet and online services-even the largest-simply list 
standard rates and prices for tickets and tours, Arthur Frommer's Budget 
Travel Online brings you discounted (repeat: discounted) air fares, 
cruises, hotel rooms and car rentals, resulting in savings of from 20% to 
50%. We go to the vast secret world of behind-the-scenes travel, to bring 
you the special, unadvertised, unpublished, rates that the smartest of 
travelers pay. 

A Unique Assortment of Travel "Message Boards" : Finally, we provide 
you with an outlet for communicating with like-minded people about 
sharing trips ("Share-a-Trip"), offering or enjoying free hospitality 
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("Hospitality Exchange"), seeking travel advice from others who have 
recently visited or used particular hotels, destinations or facilities, or for 
recommending particular establishments to others. 

We hope you'll enjoy our money-saving Web site. We hope even more 
that you'll benefit from it. Travel is too important, too much a part of a 
civilized life, to be marred by inadequate information gleaned only from 
biased or uninformed publications. 

j Happy traveling, and Bon Voyage! May you have a rewarding vacation, 
at an affordable cost! 

Cordially, 

Arthur Frommer 



[Home! [Search! [Hot Spot] [Destinations! [Newsletter! [Budget Travel 
Magazine! [Message Boards! [Deals! rVacation Ideas! [Tips & Resources! 
[Arthur's Soap Box! [Book Travel! [About Us! [Bookstore! 



If you are interested in advertising within Arthur Frommer's Budget Travel Online, 
contact adinfo(a),hungrvminds. com . 
To make comments, or for technical support, please click Talk to Us . 
Our Privacy Policy . 

Arthur Frommer's Budget Travel is a trademark owned and operated by Newsweek 

Budget Travel, Inc. 
Copyright © 2001 Newsweek Budget Travel, Inc. 
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Use the TranStar trip planner to get a transit itinerary for travel anywhere in Southern California, 
includes all bus, rail and Amtrak schedules for Los Angeles, Orange, Riverside, San Bernardino, 
Barbara and Ventura counties, as well as connecting service between lines. 
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• Extensive Internet Links 
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• Maintains Travel History 
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TravelTrak is the most complete and 
easy-to-use software product for travel 
and itinerary planning. It has 
capabilities not found in any competing 
package: It is worldwide in scope; it 
lets you record your travel history; it is 
fully customizable for adventure and 
specialty travel in such areas as ski, 
scuba, golf, opera, eco-travel and 
more. 
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Abstract: 

Cambridge, Massachusetts-based Forrester Research projects that the rapidly expanding business 
of online travel will grow from $3 billion in 1998 to $29 billion in 2003. Between newspaper travel 
sections and the Web sites seeking to entice their readers with special deals exists some crucial 
differences. Internet travel sites are here-and-now services, offering quick sound bites and 
moment-to-moment deals geared toward a traveler prepared to make definite plans. On the other 
hand, newspapers have the ability, the goal, and, many believe, the responsibility to spark the 
interest of travel readers by delivering smart, savory editorial content that opens the reader's mind 
to flights of fancy. 

Full Text: 

Copyright Editor & Publisher Nov 1998 
[Headnote] 

The online travel business is expected to rake in $29 billion in just a few years. So far, newspaper travel sections aren't 
getting much of the action. 

[Headnote] 

Why hasn't there been more overlap? 

There was a time when vacation planning started with the Sunday paper's travel section. Spread out on 
the living room carpet among newsprint pages with photos and articles about exotic destinations, a 
traveler looked for special deals in the airlines' ads and read in-depth articles about places of interest 
around the globe. After choosing a destination and a time to go, the traveler might venture over to that 
ancient instrument, the telephone, and call airlines or enlist the aid of a travel agent to book a trip. 

Now that same traveler is just as likely to hop on the Web and join the rapidly expanding business of 
online travel, which Cambridge, Mass.-based Forrester Research projects will grow from $3 billion in 
1998 to $29 billion in 2003. Welcome to the wanderlust of the late 20th century, where today's 
globe-trotters can cut out the middlemen and go straight to the sources, researching vacations and 
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booking air fare, cars, hotels and meals with the click of a mouse. With services like this, who needs 
newspapers anymore? Can't a person find anything that he or she could ever hope to know about a 
certain place on the Web and do away with newsprint once and for all? 

The short answer is, well, no. Between newspaper travel sections and the Web sites seeking to entice 
their readers with special deals exist some crucial differences. A look at today's hottest online 
destinations and what they offer shows that newspaper travel sections and online travel sites do not exist 
in a state of constant competition, or even one of cross-purposes. Don't cancel your subscription to the 
Sunday paper just yet - you may still want it. 

Type in the word "travel" on any of the search engines and you'll be presented with a dizzying variety of 
choices about sites to visit. "Lowest prices anywhere!" crows one site. "Special offer!" barks another. 
"Book now!" entreats a third. But there's one thing an Internet explorer should learn and learn quickly: 
Though the Web is chock full of travel information, it pays to be a discriminating shopper and choose 
your sites carefully. It's a buyer's market, with one site after another offering virtually the same products, 
albeit in different shapes, colors and packages. The lists of discount air fares, accommodations, and car 
rentals can be daunting, and it's best to enter the fray with a clear understanding of what you're looking 
for on the Web and what you're more likely to find in the calmer atmosphere of your local paper. More 
important, it pays to understand just what each is trying to give 

At Travelocity (www.travelocity.com), which is operated by Sabre Interactive and based in Fort Worth, 
Texas, a visitor can search for information about vacations and cruises, travel news, lastminute deals, 
and opportunities to book cars, hotels and transportation. A traveler who knows where she's headed can 
check out Travelocity's Destination Guide, which provides information from the Lonely Planet guides, 
which expound on culture and history within chosen destinations in every corner of the world. A chart 
touting today's latest fares reloads every few seconds. Airplane seating maps even allow customers to see 
and reserve particular seats on a flight. A fare-watcher e-mail system offers electronic notification of 
special rates, and travel and weather updates remain constantly available. 

With information like this, what would a traveler ever want with a newspaper? Well, for starters, there's 
no mistaking Travelocity for the travel section of the New York Times with its ultra-rich content and 
distinct editorial voice. Nor should there be, according to Terrell Jones, president of Travelocity, who 
emphasizes that it's the immediacy of planning travel over the Internet that attracts users and visitors to 
the site. "Reading a newspaper travel section gives you ideas as you sit in bed on Sunday morning, or 
under a tree," Jones said. "You can clip and save interesting articles. The Web is much more focused on 
where you want to go right now." 

As a Web travel planner moves from site to site, a worthwhile question to ask is, How is this site 
different from the last one? The short answer is, It's probably not much different, which is why the 
competition for a piece of the online travel market has become bitingly fierce of late. 

Nevertheless, an online trend would- n't be a trend if Microsoft didn't somehow grab its own share, and 
so it offers Expedia Travel (expedia.msn.com), which hawks many of the same wares as Travelocity. 
This site's hottest commodity is Expedia Magazine, an online publication that digs a little deeper into the 
editorial possibilities of online travel, offering articles on certain destinations and a collection of 
columns from wellknown travel writers. A visitor can even take a 360-degree tour of the Australian 
outback, providing that the visitor has both the time and the bandwidth to download the appropriate 
plug-in (from, you guessed it, Microsoft). Expedia's World Guide, which calls itself "your online source 
for in-depth travel information," seems to deliver. A search under Bahrain, for example, offers travel 
essentials, including health and safety tips like "Prevent fungal infections by wearing loose clothing 
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made of natural fibers." Expedia also presents visitors with the obligatory currency converter. 

At Preview Travel (www.preview- travel.com) in San Francisco, the subhead, which reads "travel on 
your own terms," captures the essence of why travelers would be turning to the Web rather than their 
Sunday papers in the first place. A visitor to Preview will find, surprise, many of the same resources 
found at the other two sites. To beef up its editorial content, Preview has teamed up with Fodor's travel 
books to offer guides to major destinations, allowing a visitor to set up his own miniguide and locate 
information on restaurants, accommodations, attractions and activities for several major international 
cities. A heavy investment in e-commerce has brought about Preview's travel store, which hustles a host 
of travel equipment, clothing and accessories. Buy a Swiss Army travel alarm for $65 or a pair of 
women's microfleece pants for $52. Some of these are available right online; others require a call to a 
toll-free telephone number. 

At Internet Travel Network (www.itn.com), a visitor might not find any fleece pants but will find more 
opportunities for booking flights, accommodations and transportation. In addition, ITN links to Rough 
Guides, a series of travel publications with online and print versions that offer content about 4,000 travel 
destinations. 

So it's not unheard of for these sites to link to print publications, it's just that when they do they're 
generally publications with the perspective of a guidebook rather than a journalist, which may 
underscore the chief disparity between these sites and newspaper travel sections. One person who sees a 
definite link between newspapers and online travel is Joe Harkins, who writes a weekly syndicated 
newspaper column from San Francisco focused on using the Internet to plan travel. Archived columns 
appear on his Web site (www.travelthe.net) and address topics as diverse as airline regulations, autumn 
leaf peeping and Internet travel fraud. Harkins' goal is to teach readers of his column how to plan travel 
on the Internet, so his writing includes mention of myriad sites, with hyperlinks replicated at his Web 
site. Harkins sees the burgeoning trend of online travel sites as indicative of a whole new attitude toward 
travel, a "personal perspective" that puts the traveler in the driver's seat. 

And what does a man who makes his living from the synergy of print and online see for the future of 
Internet and newspaper collaboration? In short, not as much as he believes is possible. "They seem to be 
afraid of each other," he said, adding that such a fear is unfounded because "newspapers perform a 
function that the Web will never be able to touch." 

For Craig Shultz, the attitude is less of fear than of disdain. As far as the editor of the Washington Post 
travel section is concerned, the rash of online travel sites are not going to send newspaper travel editors 
cowering in the corner, conceding victory to the new medium. Why? Different purposes. Shultz says the 
primary job of his section is to serve as a "reference between the marketplace and the readers," whereas 
the job of the online travel sites is clearly and unabashedly to make money by selling travel. Shultz isn't 
worried about any competition between his product and these sites "as long as the economic 
underpinnings remain so different." 

Partnerships between the Washington Posts online edition and the online travel business are in the 
works, he says, but, because that falls under the aegis of the online company and not the print company, 
Shultz rarely gives it a second thought. "My first job is to attract and serve readers," he said, adding that 
he believes his paper and the Internet probably share some readers while others probably remain 
exclusive to one medium or the other. 
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MORE COMMERCE THAN CONTENT: The leading Web travel sites focus 
on online reservation transactions. Content is minimal or abbreviated. 



At the end of the day, travel sites and newspaper travel sections have at their cores fundamental 
distinctions that are likely to keep them from becoming direct competitors. Internet travel sites are 
here-and-now services, offering quick sound bites and moment-to-moment deals geared toward a 
traveler prepared to make definite plans. On the other hand, newspapers have the ability, the goal, and, 
many believe, the responsibility to spark the interest of travel readers by delivering smart, savory 
editorial content that opens the reader's mind to flights of fancy. There's no reason, of course, why a 
savvy Web site can't offer some of both. Why couldn't an online newspaper travel section filled with 
excellent editorial content and wanderlust-inspiring photos also offer readers the chance to purchase 
tickets and make reservations with a few extra keystrokes? 

Travel URLs Internet Travel Network www.itn.com 

Microsoft's Expedia expedia.msn.com 



Preview Travel 




CONTENT IS KING: Most online newspapers replicate their Sunday 
travel sections, supplemented with additional information. Few offer 

transactions. 



www.previewtravel.com 
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Abstract: 

Navarrete reviews Rand McNally's TripMaker Deluxe 1999 and StreetFinder Deluxe 1999. 

Full Text: 

(Copyright 1998) 

Travel Planning 

Whether you're headed across town for a business appointment or cross-country on a family vacation, 
Rand McNally's got you covered. With TripMaker Deluxe 1999 and StreetFinder Deluxe 1999-the 
latest editions of its blockbuster travel planning and mapping programs- you'll never need a cheap gas 
station map again. I tried preproduction versions of both. 

Like its predecessors, TripMaker 1999 uses a wonderfully simple interface to help you plan and map 
your journey. You identify your destination, the places you'd like to stop along the way, the type of road 
you prefer, and so on. TripMaker generates an itinerary and a map, then analyzes your trip with a new 
routing wizard called RoadSense, which automatically steers you around potential trouble spots such as 
busy metropolitan areas or construction sites (you can update the latter information at any time via 
downloads from Rand McNally ! s Web site). 

In my tests, the software mapped capably and its tools were easy to use, with just one gotcha: Because its 
routes are based on the driving hours you specify-from, say, 9 a.m. to 5 p.m.-your driving day might 
end in the middle of nowhere. Don't forget a tent! Or better yet, figure out where you want to stop each 
night and instruct the software accordingly. The program's Getaways feature has 100 preplanned 
weekend adventures tailored to specific interests and locations. Going to San Francisco on business? 
TripMaker advises you to rent a car and head for Sonoma County, where you can indulge in a mud bath 
and enjoy some of the area's great wine. 

W hereas TripMaker is designed to help you plan entire vacations or long-haul businessjrips, 
Street Finder focuses on n avi gating within ci ties. Its Tr ip Organizer feature can tind n otelsTappointment 
addresses, and restaurant sTitcan also track such business -trip detai ls as contacts, itiner aries, amf 
expenres. But if y6u wa ntaddr ess-to-add ress driving dir^ tiOrlS^SIreet^ mder mu st retrieve them from 
the Web. (The software expectryou to have Internet access either via your LAN or through dial-up 
networking-and it will launch the latter if need be-but it does not have to start up your browser.) The 
Concierge feature offers detail s and recommendations on local nightlife, business services, 
transportation, and more. ~ ' 



TripMaker and StreetFinder both integrate the complete Mobil Travel Guide into the software, so you 
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can choose hotels and restaurants based on trusted ratings. You can also make car, hotel, and plane 
reservations on a site operated jointly by Rand McNally and the Internet Travel Network. Finally, a new 
menu option lets PalmPilot and Palm III owners zap a map or an itinerary directly into these PDAs. And 
despite their many features, these programs are still reasonably priced at $50. (If you've got a previous 
version or any competing product, a $20 rebate makes the upgrade worthwhile.) 

StreetFinder Deluxe 1999 

PRO: Detailed, accurate maps; good local information. 

CON: Requires Internet access for door-to-door driving directions. 

VALUE: Excellent companion for business travel in large cities. 

$50 

Rand McNally 
800/333-0136 

( M http://www.randmcnally.com n TARGET = " blank") www.randmcnally.com 
TripMaker Deluxe 1999 

PRO: Easy to use, covers nearly every aspect of trip planning. 

CON: If you don't pick your stopover points, you might end up spending the night in Podunk. 

VALUE: Valuable resource for long-haul business or pleasure travelers. 

$50 

Rand McNally 
800/333-0136 

("http://www.randmcnally.com" TARGET = " blank") www.randmcnally.com 
Copyright (c) 1998 PC World Communications. All Rights Reserved. 
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TRA VELOCITY: Take the stress out of summer vacation planning with Travelocity 
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M2 Presswire; Coventry; May 6, 1998; 

Start Page: 1 
Abstract: 

M2 PRESSWIRE-6 May 1998-TRAVELOCITY: Take the stress out of summer vacation planning with 
Travelocity travel web site at http://www.travelocity.com (C) 1994-98 M2 COMMUNICATIONS LTD 

FORT WORTH, Texas Do you like the idea of taking a summer vacation, but dread making the 
arrangements? With Travelocity, The SABRE Group's (NYSE: TSG) travel Web site 
(http://www.travelocity.com), a fun-filled vacation is only a few mouse clicks away. 

Travelocity provides information on domestic and international destinations, along with the ability 
to book air, car and hotel reservations online. The site also offers a number of features for 
uncovering the best deals on air fares. "Travelocity is designed so computer novices, or experts, 
can log on and make travel arrangements in a matter of minutes," said Terry Jones, chief 
information officer of The SABRE Group. "Even a first-time user can uncover great air fare 
bargains. " 

Full Text: 

Copyright M2 Communications Ltd. May 6, 1998 

M2 PRESSWIRE-6 May 1998-TRAVELOCITY: Take the stress out of summer vacation planning with 
Travelocity travel web site at http://www.travelocity.com (C) 1994-98 M2 COMMUNICATIONS LTD 

FORT WORTH, Texas - Do you like the idea of taking a summer vacation, but dread making the 
arrangements? With Travelocity, The SABRE Group's (NYSE: TSG) travel Web site 
(http://www.travelocity.com), a fun-filled vacation is only a few mouse clicks away. 

Travelocity provides information on domestic and international destinations, along with the ability to 
book air, car and hotel reservations online. The site also offers a number of features for uncovering the 
best deals on air fares. "Travelocity is designed so computer novices, or experts, can log on and make 
travel arrangements in a matter of minutes," said Terry Jones, chief information officer of The SABRE 
Group. "Even a first- time user can uncover great air fare bargains." 

Tools for finding the best air fares: 

Today's Lowest Fares - View a directory displaying the lowest fares for the 14 most popular 
destinations among Travelocity customers. 

Fare Watcher Email -- Monitor up to five different flights and be alerted by email if a flight increases or 
decreases by $25 or more. 

Three Best Itineraries/Low Fare Directory Use The SABRE Group's exclusive feature that 
automatically searches for the three lowest priced itinerary options based on your criteria, 

Consolidator Fares - Access the largest online directory of available consolidator fares. Pre-purchased 
in bulk by agencies, these fares are offered to you at discounted rates. 

"When searching for the lowest fares, look at 14- and 21 -day advance tickets and plan for a Saturday 
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night stay-over," said Jones. Other cost-cutting tips include staying with one airline, traveling to larger 
cities with airline hubs and remaining flexible with travel dates and times. Once an itinerary has been 
selected on Travelocity, travel can be purchased online using a credit card. Airline tickets can be 
delivered, free of charge, via Federal Express or picked up at a local travel agency. "With Travelocity, 
you can do even more than purchase travel — you can dream of the perfect vacation and research 
destination options 24-hours a day," said Jones. 

To help travelers plan their summer vacation, the Destination Guide has been updated to give them all 
the information they need to select the perfect getaway. From details about the Chinese New Year to 
weather conditions in Miami, the guide allows customers to search through information on culture and 
attractions in 237 destinations worldwide — more than any other travel site. New destination content 
from Lonely Planet, one of the most popular travel book publishers, gives Travelocity customers a 
greater wealth of information to help them plan their next trip. "Customer feedback has shown us that in 
addition to quality of information, ease of use is a top priority when it comes to online travel sites," said 
Jones. "Therefore, air, car and hotel reservations now can be made directly from the Destination Guide, 
so travelers spend less time booking a trip." 

Lonely Planet provides reliable, down-to-earth advice on when to go, how to get there and what to 
expect upon arrival. Travelers also can review up-to-date travel, climate and social advice for more than 
220 countries worldwide from Columbus Group's World Travel Guide. Additional content found in the 
Destination Guide includes directions, addresses and maps provided by MapQuest. Travel essentials can 
now be purchased through Travelocity's Gear & Gifts section, and in the coming months, look for 
Travelocity to add restaurant and hotel reviews to further round out the site's destination section. 

Travelocity, owned and operated by The SABRE Group, provides reservation capabilities for more 
travel providers than any other Internet site with more than 420 airlines, more than 39,000 hotels and 
more than 50 car rental companies. This reservations capability in Travelocity is paired with access to a 
vast database of destination and interest information. Since its launch in March 1996, Travelocity has 
registered more than 2.5 million members and logs more than 40 million page views per month. The 
SABRE Group is a world leader in the electronic distribution of travel and travel-related services around 
the globe, and is a leading provider of information technology solutions for the travel and transportation 
industry, including customized software development and software product sales, transaction processing, 
consulting and total information technology outsourcing. 

* SABRE* is a registered service mark and Travelocity* is a service mark of an affiliate of The SABRE 
Group Inc. Media representatives also can access current SABRE Group news releases via the Internet. 
Visit our new Web site at http://www.sabre.com. 

CONTACT: Judy Haveson/Jennifer Fernelius Tel: +1 713 546 2230 e-mail: judy@vollmerpr.com 
e-mail: jennifer@vollmerpr.com 

*M2 COMMUNICATIONS DISCLAIMS ALL LIABILITY FOR INFORMATION PROVIDED 
WITHIN M2 PRESSWIRE. DATA SUPPLIED BY NAMED PARTY/PARTIES.* 
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Travelocity provides information on domestic and international destinations, along with the ability 
to book air, car and hotel reservations online. The site also offers a number of features for 
uncovering the best deals on air fares. "Travelocity is designed so computer novices, or experts, 
can log on and make travel arrangements in a matter of minutes, " said Terry Jones, chief 
information officer of The SABRE Group. "Even a first-time user can uncover great air fare 
bargains. " 
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FORT WORTH, Texas - Do you like the idea of taking a summer vacation, but dread making the 
arrangements? With Travelocity, The SABRE Group's (NYSE: TSG) travel Web site 
(http://www.travelocity.com), a fun- filled vacation is only a few mouse clicks away. 

Travelocity provides information on domestic and international destinations, along with the ability to 
book air, car and hotel reservations online. The site also offers a number of features for uncovering the 
best deals on air fares. "Travelocity is designed so computer novices, or experts, can log on and make 
travel arrangements in a matter of minutes," said Terry Jones, chief information officer of The SABRE 
Group. "Even a first-time user can uncover great air fare bargains." 

Tools for finding the best air fares: 

Today's Lowest Fares - View a directory displaying the lowest fares for the 14 most popular 
destinations among Travelocity customers. 

Fare Watcher Email ~ Monitor up to five different flights and be alerted by email if a flight increases or 
decreases by $25 or more. 

Three Best Itineraries/Low Fare Directory ~ Use The SABRE Group's exclusive feature that 
automatically searches for the three lowest priced itinerary options based on your criteria. 

Consolidator Fares - Access the largest online directory of available consolidator fares. Pre-purchased 
in bulk by agencies, these fares are offered to you at discounted rates. 

"When searching for the lowest fares, look at 14- and 21 -day advance tickets and plan for a Saturday 
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night stay-over," said Jones. Other cost-cutting tips include staying with one airline, traveling to larger 
cities with airline hubs and remaining flexible with travel dates and times. Once an itinerary has been 
selected on Travelocity, travel can be purchased online using a credit card. Airline tickets can be 
delivered, free of charge, via Federal Express or picked up at a local travel agency. "With Travelocity, 
you can do even more than purchase travel — you can dream of the perfect vacation and research 
destination options 24-hours a day," said Jones. 

To help travelers plan their summer vacation, the Destination Guide has been updated to give them all 
the information they need to select the perfect getaway. From details about the Chinese New Year to 
weather conditions in Miami, the guide allows customers to search through information on culture and 
attractions in 237 destinations worldwide - more than any other travel site. New destination content 
from Lonely Planet, one of the most popular travel book publishers, gives Travelocity customers a 
greater wealth of information to help them plan their next trip. "Customer feedback has shown us that in 
addition to quality of information, ease of use is a top priority when it comes to online travel sites," said 
Jones. "Therefore, air, car and hotel reservations now can be made directly from the Destination Guide, 
so travelers spend less time booking a trip." 

Lonely Planet provides reliable, down-to-earth advice on when to go, how to get there and what to 
expect upon arrival. Travelers also can review up-to-date travel, climate and social advice for more than 
220 countries worldwide from Columbus Group's World Travel Guide. Additional content found in the 
Destination Guide includes directions, addresses and maps provided by MapQuest. Travel essentials can 
now be purchased through Travelocity's Gear & Gifts section, and in the coming months, look for 
Travelocity to add restaurant and hotel reviews to further round out the site's destination section. 

Travelocity, owned and operated by The SABRE Group, provides reservation capabilities for more 
travel providers than any other Internet site with more than 420 airlines, more than 39,000 hotels and 
more than 50 car rental companies. This reservations capability in Travelocity is paired with access to a 
vast database of destination and interest information. Since its launch in March 1996, Travelocity has 
registered more than 2.5 million members and logs more than 40 million page views per month. The 
SABRE Group is a world leader in the electronic distribution of travel and travel-related services around 
the globe, and is a leading provider of information technology solutions for the travel and transportation 
industry, including customized software development and software product sales, transaction processing, 
consulting and total information technology outsourcing. 

*SABRE* is a registered service mark and Travelocity* is a service mark of an affiliate of The SABRE 
Group Inc. Media representatives also can access current SABRE Group news releases via the Internet. 
Visit our new Web site at http://www.sabre.com. 

CONTACT: Judy Haveson/Jennifer Fernelius Tel: +1 713 546 2230 e-mail: judy@vollmerpr.com 
e-mail: jennifer@vollmerpr.com 
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Abstract: 

The growing resources available on the Internet are making it possible for more travelers to visit 
cyberspace first to plan their vacation and business trips. By 2000, online travel sales are 
expected to reach more than $3 billion, a tenfold increase in just 5 years, according to a recent 
estimate. 

Full Text: 
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Virtual visits give travelers a head start. 

More travelers are visiting cyberspace first to plan their vacations and business trips, thanks to the 
growing resources available on the Internet. 

Hotel chains, airlines, cruise lines, tour companies, and individual resorts are establishing sites on the 
World Wide Web that make it possible to browse through online "brochures," compare offers and 
amenities, and even make reservations directly. Information that was previously available only to travel 
agents is now open to everyone, and business and vacation travelers can now do much more to take 
charge of their own travel. 

By 2000, online travel sales are expected to reach more than $3 billion, a tenfold increase in just five 
years, according to a recent estimate. Various forecasts for Internet marketing predict that the travel 
market will make up almost 50% of all sales made online by the turn of the century, according to 
Michael Shapiro, author of NetTravel: How Travelers Use the Internet. 

Key benefits of researching travel options through the Internet include: the sheer quantity of up-to-date 
information available, the convenience of accessing it from your desktop or laptop computer, and the 
ability to interact with other travelers interested in the same destinations. 
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If you are interested in visiting a particular city, you might find listings of hotels and restaurants and 
important sights to visit, just like a guidebook. You might also find individual Web pages for those 
hotels and restaurants, complete with colorful photos, current price listings, and menus, as well as a 
guide to current or upcoming events in that city. 

In addition to the Web, Shapiro also suggests USENET-online newsgroups and mailing listswhere 
travelers can link up in online conversations and share advice and "real-world" information about 
destinations. Very often, people who have just returned from a destination will post information or 
answer questions, so their information is upto-the-minute. "It's also much cheaper than buying a 
guidebook and/or making many international phone calls (to people who don't necessarily speak 
English)" says one traveler quoted in the book. 

While the Internet may make travel agents less necessary for researching and buying many travel 
products, Shapiro believes that their expert advice will always be sought and that the profession is not 
doomed by the technology. "Those [travel agents] who embrace the Net will discover that it is a better 
way to communicate with their clients and can lead to increased bookings from beyond the agent's home 
turf." 

-Robert Schley 
[Reference] 

Source: NetTravel: How Travelers Use the Internet by Michael Shapiro. O'Reilly and Associates, Inc., 101 Morris Street, 
Sebastopol, California 95472.1997. 312 pages. $24.95. 
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market will make up almost 50% of all sales made online by the turn of the century, according to 
Michael Shapiro, author of NetTravel: How Travelers Use the Internet. 

Key benefits of researching travel options through the Internet include: the sheer quantity of up-to-date 
information available, the convenience of accessing it from your desktop or laptop computer, and the 
ability to interact with other travelers interested in the same destinations. 
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If you are interested in visiting a particular city, you might find listings of hotels and restaurants and 
important sights to visit, just like a guidebook. You might also find individual Web pages for those 
hotels and restaurants, complete with colorful photos, current price listings, and menus, as well as a 
guide to current or upcoming events in that city. 

In addition to the Web, Shapiro also suggests USENET-online newsgroups and mailing listswhere 
travelers can link up in online conversations and share advice and "real-world" information about 
destinations. Very often, people who have just returned from a destination will post information or 
answer questions, so their information is upto-the-minute. "It's also much cheaper than buying a 
guidebook and/or making many international phone calls (to people who don't necessarily speak 
English)" says one traveler quoted in the book. 

While the Internet may make travel agents less necessary for researching and buying many travel 
products, Shapiro believes that their expert advice will always be sought and that the profession is not 
doomed by the technology. "Those [travel agents] who embrace the Net will discover that it is a better 
way to communicate with their clients and can lead to increased bookings from beyond the agent's home 
turf." 

-Robert Schley 
[Reference] 

Source: NetTravet: How Travelers Use the Internet by Michael Shapiro. O'Reilly and Associates, Inc., 101 Morris Street, 
Sebastopol, California 95472.1997. 312 pages. $24.95. 
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AND PUBLISHERS: AND Publishers launch exciting new range of route planning 
titles for 1999 
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WORD COUNT: 4 03 
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this exceptional title will guide you to even the smallest towns 
and villages. 

All the titles feature full point and e-mail options and allow multi 
destination journey planning Routes are displayed by clear 

atlas-style maps and concise text directions providing accurate distances 
and driving times - an invaluable facility for expense calculation . The 
applications will operate instantly from the user's hard drive as a useful 
timesaving option when on-the-move. 

AND Route 99 UK & Ireland. . . 
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...eliminates the need to painstakingly re-create bond fingers at proper 
rotation angles after each movement. In addition, if the die size or I/O 
locations change midway through the design process (as in a "die 
shrink")/ the wire bonds should automatically re-align with the new 
locations. Traditional tools require that the... 

...die specifications change. For single chip packages, the ability to 
route without a netlist is a significant time saver. Advanced packaging 
software can create the route schedule from the bond fingers or vias to 
the ball pads, and then automatically generate a netlist from the completed 
layout (for documentation and test purposes) . This eliminates time spent 
on netlist creation and allows far more flexibility to achieve 
high-density routing patterns. For multichip packages (typically 2-4 die 
per package), the software should support a traditional netlist... 
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text, PCX, TIFF, and IGM-GEM files into Group III files, transmits 
in background mode at speeds up to 4,800 bps, and can send multiple faxes 
to multiple destinations . The Traveler also has Time Scheduled 
Transmission, allowing users to transmit when phone rates are the lowest. 
The Traveler connects directly to your computer's serial port via an RS-232 
pin adapter . . . 
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AMTRAK EMPIRE BUILDER AND PIONEER TOGETHER OFFER SERVICE BETWEEN CHICAGO 
AND PORTLAND- SEATTLE EVERY DAY 

DATE: April 12, 1996 15:42 EDT WORD COUNT: 4 94 

...operate east from Seattle on Mondays, Wednesdays and Saturdays. This 
train operates via Omaha, Neb.; Denver; Ogden, Utah; Boise, Ida., and 
Portland, Ore., while en route to Seattle from Chicago. 

The schedules of both trains will also change slightly at origin and 
destination points and at intermediate stations. 

On time performance for the Empire Builder is being enhanced, thanks 
to schedule changes and arrangements made with the Burlington Northern 
Santa Fe Railroad (BNSF) . By changing... 
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Journeys are planned in seconds, with AND Route 98 Europe PRO 
automatically providing optimum and alternative routes between the user's 

departure and arrival points. Planning a multiple destination 
journey? Not a problem — as many intermediate destinations as required can 
be added to the route. 

All routes are clearly displayed on a full colour. . . 
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... 25,000 Australians. Each train would have a capacity of around 400 

people, with non-stop Sydney-Melbourne trips running every 30 minutes and 
one intermediate stopping train departing every hour. Fares will 
probably be competitive with airfares, and offer an alternative to those 
who do not travel by plane . 
(Sean McNamara/19900314 ) 



22/3 ,K/1 (Item 1 from file: 624) 

DIALOG (R) File 624 : McGraw-Hill Publications 

(c) 2001 McGraw-Hill Co. Inc. All rts. reserv. 

0452624 
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. . .At two points in each rotation, the weights pass and are exactly 180 deg 
apart . 

This action produces a straight-line oscillating motion in the plane 
of the rotating weights , which travels along the feeder body, causing 
the coal to move steadily towards its destination at a predictable rate. 
The drive triangle is positioned so that the... 
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TEXT: 

The Puget Sound Air Transportation Committee (PSATC) last week voted to 

recommend a new dependent runway at Seattle-Tacoma Airport by 2000 
accompanied by a phased-in multiple-airport system using Paine Field in 
Snohomish County for... 

... because of lower environmental impacts and maximum economic benefits. 
Use of existing airports minimizes the impacts to the natural environment, 
is most convenient for the traveling public and minimizes construction 
costs, PSATC said. 

■ PSATC now is seeking public comment on its "preferred alternative" and 
other options that include various combinations of air service with an... 
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... for the fourth consecutive month, led U.S. major carriers in on-time 
performance with 90.2% of its flights arriving within 15 minutes of 

schedule . According to DOT ' s Air Travel Consumer Report, the carrier 
also ranked first from August 1989 to August 1990 and has the best 
average, 84.8%, since September 1987. Southwest was second for the month 
with 87 . . . 
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...parents plan activities for their children to do while traveling. 

The kid experts at K'NEX(R) have some entertaining ideas for 
children who are traveling by plane , train , bus or car . They 
suggest 

creating a fun Travel Activity Kit for each child with things you have 
at home. Use plastic containers with lids, large resealable plastic 
bags or shoe boxes to hold. . . 
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...your travel agent 1 s phone number. If 

you are delayed or your flight is canceled, the agent has access to 
current airport conditions and airline schedules and can suggest 
alternatives . Many travel agents have toll-free 800 numbers. 

-- Plan for the unexpected. Travel with enough cash, travelers 
checks or credit cards to cover the cost of an. . . 
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...Bargains, containing regularly updated 

travel information and cross-references from the world-renowned -travel 
expert's global contacts and resources. 

This regularly updated database of travel information will feature 
Frommer's personal recommendations for bargain travel of every type: 

air travel , cruises, resorts, "bucket shops" (consolidators) , package 
bargains, alternative travel and hotel information. In addition, 
Frommer offers personal tips and tricks for budget travel and advice for 
those seeking careers in travel . 

Planned reference content will include Macmillan Publishing USA 
reference titles including Que * s 1996 Computer User and Internet 
Dictionary,. The Places Rated Almanac, The Retirement Places... 
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GSA AWARDS CONTRACTS FOR DISCOUNT AIR FARES ON RECORD 5,086 ROUTES 
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14:25 EDT 
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...Oct. 1. 

The award was announced by Frank Pugliese, commissioner of GSA's Federal 
Supply Service. 

The one-year contracts provide federal employees on official travel 
with scheduled air service at a weighted average discount of 56 

percent 

off from unrestricted coach fares. 

Under the special rates, a one-way ticket from Chicago to Kansas 
City, on American. . . 
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...in conjunction with the company's jet flight 

programs. MIGS etc. also offers flights aboard the Russian Space 
Agency's IL-76 MDK zero gravity plane , which is used to train 
cosmonauts 

for space travel . A similar plane was used to film weightless 

sequences 
for the new movie Apollo 13. 

For more information about MIGS etc. jet and space programs, call 
800-644-7382. 
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...The fee is typically $300 to $450 for a made-to-order project of 50 
to 80 pages, accommodation bookings and other Insider's amenities -- 

rail schedules for train travel , detailed driving maps, 

recommended 
reading -- and more. 

For a free brochure write Marjorie Shaw's Insider's Italy, 7 
Edgehill Road, New Haven, Conn. 06511 or telephone or fax... 



22/3, K/10 (Item 7 from file: 813) 

DIALOG (R) File 8 13 : PR Newswire 

(c) 1999 PR Newswire Association Inc. All rts. reserv. 
0417122 DC024 

NEW STUDY SAYS HIGH-SPEED INTERCITY TRAINS FEASIBLE 
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...categorical nor an intermodal fund currently exists 

at the national level or in most states to fund high-speed rail 



implementation . 



A new approach to transportation decision -making is needed, 
according to the study, to support the evaluation and planning of 
high-speed rail systems in the United States. The study recommends 
that the Department of Transportation and the states develop the 
capability to evaluate high-speed rail systems in the context of 
alternative modal investments, in order to reach decisions on the 
most cost-effective way to serve the market. 

The TRB. . . 
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...Annual Business Traveler International Awards 
Luncheon, held at New York's Plaza Hotel. 

The Business Traveler International survey, conducted by Simmons 
Market Research Bureau, was designed to discover what frequent business 
travelers consider the best. The survey rated 17 different categories, 
from airlines and airports to hotels and rental car companies. 
Conducted last summer among a random. . . 

...all other factors in virtually 

every category," said the magazine's managing director, Nicholas Perry. 
"For business travelers, service — not price — is the paramount 
issue . " 

Rating Air Travel 

"This year's winning airlines -- chosen from a field of more than 
90 carriers — displayed a remarkable consistency of quality. For 
instance, Singapore Airlines, which. . . 
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. . . Chirac will not be held in Ekaterinburg, as had been planned, but 
in Moscow. The official explanation for this is that the President's 
doctors recommend that he not travel by plane . The agenda for the 
meeting will not be changed. The leaders of the three major European states 
will discuss around 10 items concerning international, intra... 
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... Jump right to a travel company's Web site using the hot links if 

you want. Have fun and explore. 

Once you've made your trip plans , it's easy to use Personal 
Passport to automatically fax or e-mail your travel agent to complete the 

arrangements . If you don't have a travel agent, it's convenient to choose 
one from the database on the disk. You have the option to book travel 
directly if you wish, but Personal Passport recommends a professional 
travel agent to ensure a smooth trip. 

Personal Passport can be previewed on the Internet at 
http://www.personalpassport.com Release price for Personal Passport is... 
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. . .This (NJDOT) report develops evaluations of customer service delivery 
that can measure achievement of: lower overall trip time; reduced 
incident-related delays; better knowledge of travel options and 
conditions; etc. The plan recommends that the following ITS customer 
services be given high priority for deployment in the next 5-10 years: (1) 
incident management; (2) traffic control; (3... 
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requiring them to establish programs to restrict employee vehicle 
use. Last month, the NJDOT sent notices to New Jersey employers telling 
them to prepare compliance plans . The rule, called the Employee Trip 
Reduction Program, is designed to lessen carbon monoxide emissions and to 
ease traffic congestion. It also is an incentive for commuters to use mass 
transit. The program encourages employers with more than 100 employees to 
develop and recommend alternative transportation programs. Employers 
must register with the NJDOT by the first week of March. Initial compliance 
plans are due by Nov. 15. 

NEW YORK - A planned. . . 
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ICL NETS CONTRACT FOR BIRMINGHAM TRANSIT INFO SYSTEM 
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... a portion of the local bus fleet, which will be used to provide 

real-time bus scheduling information to transit riders. The system will 
also recommend alternative transportation modes and routes to 
passengers through specially designed interactive terminals. 

CENTRO, the public transport agency for the West Midlands, 
commissioned the developmental system. If successful, the transit 
information service could be expanded throughout... 
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... at the Texas Transportation Institute (TTI) intended to encourage 

the use of buses, car pools and transit systems. Ultimately, TTI plans to 
develop a study design , evaluate alternative approaches to traveler 
information systems and establish a process for gathering and disseminating 
pertinent information to commuters. 

Other R&D areas of immediate interest to UMTA include cashless... 
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... operational UUV concepts. 

The vehicle itself is 19 feet long, 4 feet in diameter, has an 
enclosed volume of 125 cubic feet, and an in-air weight of 6500 pounds. 
It is designed to travel at 5 knot speeds, and is depth rated to 3000 
feet, according to Rockwell. The vehicle was built to a computer-generated 
shape designed for... 
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Complete money-saving travel guide, (domestic and international travel 
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DOCUMENT TYPE: Buyers Guide ISSN: 0010-7182 LANGUAGE: English 

RECORD TYPE: Abstract 

Complete money-saving travel guide, (domestic and international travel 
deals, safety tips, travel agents and Internet information; includes 
specific tips recommended supplies, reservations and alternative 
travel arrangements) (Buyers Guide) 



22/3,K/20 (Item 2 from file: 47) 

DIALOG (R) File 47: Gale Group Magazine DB(TM) 
(c) 2001 The Gale group. All rts. reserv. 

04770482 SUPPLIER NUMBER: 19417035 (USE FORMAT 7 OR 9 FOR FULL TEXT) 

Your best summer ever, (health and beauty advice) 
Ladies Home Journal, vll4, n6, pl20(5) 
June, 1997 

ISSN: 0023-7124 LANGUAGE: English RECORD TYPE: Fulltext; Abstract 

WORD COUNT: 2205 LINE COUNT: 00170 

chance to rest and to explore what interests them along the way, 
FUN IN THE CAR. Kimberly Brown, senior editor of Microsoft's on-line 
travel magazine, recommends planning "car caravans" with another 
family to reduce crankiness on long road trips. Every so often, stop and 
have the kids--and 
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... T.A. flight cases primarily (but not exclusively) for the 

entertainment, video, and electronics industries. Attractive, re-usable 
packaging designed to withstand the rigors of air freight, road, and 
rail travel . Customized designs in a variety of weights and colours. 
Free design and quotes within 24 hours of initial enquiry. 

ASHLY AUDIO, INC.(*) 100 Fernwood Ave., Rochester, NY 14621 

(telephone) 716-544-5191 . . . 
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Flying the Travel Air. (Beech Model 95 Travel Air) (Evaluation) 

Conrad, John W. 
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DOCUMENT TYPE: Evaluation ISSN: 0002-2500 LANGUAGE: English 

RECORD TYPE: Abstract 

ABSTRACT: The Beech 95 Travel Air is an early 1950s-vintage private plane 
with a colorful history. The design and performance of the Travel Air 
are evaluated and discussed. 



22/3, K/23 



(Item 5 from file: 47) 



DIALOG (R) File 47: Gale Group Magazine DB(TM) 
(c) 2001 The Gale group. All rts. reserv. 

04353769 SUPPLIER NUMBER: 17508105 (USE FORMAT 7 OR 9 FOR FULL TEXT) 

The annual road warrior's guide to smart travel, (business travel) (Special 
Advertising Section) 

Ahrens, Joseph 

Inc., vl7, nl4, p87(9) 

Oct, 1995 

ISSN: 0162-8968 LANGUAGE: English RECORD TYPE: Fulltext; Abstract 
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you . 

USING THE PROFESSIONALS 

As the relationships between entrepreneurial companies and travel 
agencies have developed, most business travelers now come to depend on 
their agents 1 recommendations regarding choices of airlines, hotels and 
rental cars . Travel agents are also adept at recommending 
destinations and sites for off-campus meetings and can handily arrange 
all travel , hotel and resort accommodations, food and beverage services, 
meeting rooms and technical facilities. Moreover, they're often able to 
generate substantial savings when packaging the... 
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... T.A. flight cases primarily (but not exclusively) for the 

entertainment, video, and electronics industries. Attractive, re-usable 
packaging designed to withstand the rigors of air freight, road, and 
rail travel . Customized designs in a variety of weights and colours. 
Free design and quotes within 24 hours of initial enquiry. 

ASHLY AUDIO, INC.* 100 Fernwood Ave., Rochester, NY 14 621 
telephone|716-544-5191. . . 
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. . . T.A. flight cases primarily (but not exclusively) for the 

entertainment, video, and electronics industries. Attractive, re-usable 
packaging designed to withstand the rigors of air freight, road, and 
rail travel . Customized designs in a variety of weights and colours. 
Free design and quotes within 24 hours of initial enquiry. 

ASHLY AUDIO, INC. 100 Fernwood Ave. Rochester, NY 14621 716/544-5191 

FAX . . . 
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... new routes to bypass congestion as it develops. People who prefer 

not to carpool can travel in one-person vehicles that link together for 
expressway travel . A bus that gets behind schedule will simply reset 
traffic lights so it can catch up. Signposts at bus stops will tell waiting 
passengers when the bus will arrive and suggest alternative 
transportation should delays occur. 

For long-distance driving, cruise controls will warn a sleepy driver 
and slow a car down as it comes up on a... 
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airline convention sales department should steer you to a variety 
of ancillary benefits, from discounts on freight and transportation to help 
with hotel and rental car reservations. 

For ground transportation , many planners rely heavily on 
recommendations from colleagues. Some contract one company to handle 
ground transportation for multiple meetings; others hire a ground 
transportation consultant to set up and run the program. Whatever the 
travel arrangements , they should be as user-friendly as possible. 

3. Cost Overruns 

for Food and Beverage 

Keeping a lid on food and beverage costs--and accurately. . . 
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ABSTRACT : 

...Travel (Warsaw, Poland) ranked third, with Zloty28.4 mil in air ticket 
sales, followed by Air Club (Warsaw, Poland) with Zloty26.6 mil, and Weco 
Travel Internet (Warsaw, Poland) with Zlotyl9.5 mil. Article ranks the 
top 18 Polish travel agencies according to air ticket sales in 1996, 
and lists an additional 14 unranked companies, ... 
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...current, unlike some CD-ROMs, because of the link to our online 
database. " 

Once the user has selected a trip, Personal Passport provides a 
convenient 

database of qualified local travel agents who can handle the booking 
details- 

The trip request can be transmitted directly from the program to the 
selected 

travel agency by either fax or e-mail. Users have the option to book 
travel 

directly if they wish, but Passport Online recommends the use of a 
professional travel agent to ensure a smooth trip. 

The first edition of Personal Passport will also display specific 
information about cruise vacations. Cruise participants include Celebrity 
Cruises . . . 



